ATL Newsletter

Tips for Managing Your Toll-Free Numbers

A five-digit code is assigned to you
account. It is your unique Resp Or
ID. Our clients’ numbers begin with
AU meaning an ATL ID, and the
last three characters identify th
specific client. Our clients havs
AUA, AUB and AUN numbers. No
one but ATL clients have any AU
designations. The record for each

your numbers carries that ID in th
SMS.

This code is used by the SMS arn
any other Resp Org that looks up
toll-free number of yours. It appear
on documents which we send f{
other Resp Orgs, such as the For
A Resp Org Change Request. W

also use it to be sure that any

information is released to no one b
your authorized representatives.

There is a question we sometimes

get: Why are your trouble callg
routed to ATL? The answer is thg
other Resp Orgs and ever
telephone operator has access tg
database of Resp Org ID’s. AU***
lists the ATL trouble reporting
number, 800-508-5200. It's
available 24-7 as ordered by FC
Tariff #1, effective May 1, 1993.
(That's why you may have been tol
that you have no choice and w
have no choice but to take you
trouble calls.)

The exception is our clients who an
also Resp Orgs themselves. F
these we work under their own Res
Org ID’s — not AU numbers.
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Mergers - one newspaper called this
trend the re-monopolization of thg
telecom industry. Mergers of thg
it giant companies may be a harbing
of challenges for competitors
especially small CLEC'’s.

We know of one RBOC whosq
t+ Wholesale rate for a line is highe
Y for a CLEC than its retail rate to it$
6pustomers!

Another development to watch i
merging of functions — wireless
cable, VOIP, multi-function cell
C phones, and whatever is coming

next. Lately there has even been
d some hype about VOIP over cell
e phones, but at this point the
r technology is still too expensive.
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e Network Neutrality will be another
Hr fight which will probably be fought
P in 2007. Recently there was

“State of the Internet” meeting in
Washington, DC. The meeting wa
an attempt to bring together peop
from all ends of the issue to try tq
find enough common ground tq
move forward.
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Periodically we bring up (nag?) that
we need a questionnaire from you.
We send one out with the new client
packets. If we don’t get your

completed one back, your rep
reminds you we need it. If that fails,
finally we play hard ball and refuse
to work orders without one.

Why so tough?

One reason is that we rely on the
guestionnaire for the routing of your
numbers — that is, the carrier(s) and
the area of service. While you can
specify other routing for any

number, it's the questionnaire we
use for your default values when
you don’t specify

or The other reason is that we use the

guestionnaire for identifying

authorized contact people from
whom we are permitted to accept
new or change orders. It's even a
term of the contract (Section 6,
Customer Responsibilities).

The questionnaire is the only
legal source for information
for processing orders for
customer.

We’'ll request an update now and
then to be sure we’re using the
current information. We'll also ask
for one when we have some reason
to think something has changed.

Thank you for your cooperation.

ATL will be closed February 19 in
commemoration of Presidents’ Day.
As always you can have someone
paged in an emergency.



